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anL’artisanat connaît aujourd’hui un véritable regain d’intérêt. Ce 
phénomène, observé un peu partout dans le monde depuis le début du 
XXIe siècle, correspond à ce que certains appellent la « troisième vague 
du renouveau artisanal ». Emblématique des profondes mutations 
sociales qui transforment le travail, la consommation et les modes de 
vie, ce renouveau s’inscrit désormais dans le vaste projet porté par les 
promoteurs des industries créatives. 

Souvent soutenu, à des degrés divers, par les politiques publiques 
nationales et internationales, notamment celles de l’Unesco, il est 
également soumis aux logiques des industries numériques. Les artisans 
se trouvent ainsi écartelés entre les idéaux d’une « vie bonne », la 
préservation de la tradition et la nécessité d’innover pour répondre à de 
nouvelles contraintes : concurrence mondialisée, visibilité numérique, 
exigences écologiques, etc. 

Les contributions réunies dans L’artisanat au cœur des industries 
créatives éclairent, à travers divers cas, les tensions et contradictions 
qui traversent ce renouveau artisanal et, plus largement, celles qui 
caractérisent l’ensemble des industries culturelles et créatives. 
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Préface  

¬ O’éSreuve du SaradiJPe créatiI sRciétaO� O’artisanat " 

&RPPHQW VH IDLW�LO TX¶DXMRXUG¶KXL� DXFXQ SURJUqV SROLWLTXH� pFRQRPLTXH� 
VFLHQWLILTXH� DUWLVWLTXH� FXOWXUHO RX DXWUH QH VHPEOH HQYLVDJHDEOH VDQV O¶LQWHU� 
YHQWLRQ GH FUpDWHXUV " 3OXV H[DFWHPHQW� SRXUTXRL� GH SOXV HQ SOXV VRXYHQW� 
WLHQW�RQ OD FUpDWLYLWp SRXU O¶RSpUDWHXU GH WRXV OHV FKDQJHPHQWV VRFLpWDX[ SRV� 
VLEOHV HW VRXKDLWDEOHV " 7HOOH HVW O¶XQH GHV LQWHUURJDWLRQV TXL FRXUHQW DX ORQJ 
GH FHW RXYUDJH�  

$X GpSDUW� XQ FRQVWDW � OD UpIpUHQFH j OD FUpDWLRQ Q¶HVW SOXV VHXOH � OXL IDLW 
FRUWqJH XQH © LQMRQFWLRQ j OD FUpDWLYLWp ª �.RJDQ HW $QGRQRYD ������ 1RQ SDV 
XQH LQMRQFWLRQ j FUpHU� PDLV O¶LQMRQFWLRQ j DGRSWHU XQH DWWLWXGH FUpDWLYH� $XWUH� 
PHQW GLW j UHPHWWUH V\VWpPDWLTXHPHQW HQ TXHVWLRQ O¶RUGUH pWDEOL� j HQWUHWHQLU 
XQH LQFHUWLWXGH SHUPDQHQWH� j WRXMRXUV YRXORLU VRUWLU GH OD URXWLQH HW DMRXWHU 
DX PRQGH TXHOTXH FKRVH TXL Q¶\ pWDLW SDV�  

9RLFL GRQF TXH GHV LQGLYLGXV HW GHV FROOHFWLIV VH GLVHQW SOXV FUpDWLIV TXH 
OHV DXWUHV� (W FH� DX PRWLI TX¶LOV VHUDLHQW SOXV LQWXLWLIV� SOXV RXYHUWV j O¶LQYHQ� 
WLRQ HW j OD GpFRXYHUWH� SOXV D[pV VXU OHV LGpHV QRXYHOOHV HW SOXV HQFOLQV j 
SUHQGUH GHV LQLWLDWLYHV� H[SpULPHQWHU� HQWUHSUHQGUH HW FRXULU GHV ULVTXHV �0HQJHU 
������ &HWWH DWWLWXGH� VL YDORULVpH� OHV SRXVVH DORUV j pULJHU O¶LGpDO GH OD FUpD� 
WLYLWp HQ OHYLHU GH SUDWLTXHV QRXYHOOHV� 6RQW pJDOHPHQW FRQFHUQpV OHV LQVWLWX� 
WLRQV� pWDEOLVVHPHQWV G¶HQVHLJQHPHQW� PXVpHV HW PpGLDV SDU H[HPSOH� DSSH� 
OpHV j UHOD\HU OHV YDOHXUV GH OD FUpDWLYLWp� 'H OHXU F{Wp� OHV DUWLVWHV� FKHUFKHXUV� 
GHVLJQHUV HW DUWLVDQV� QRWDPPHQW DUWLVDQV G¶DUW� VRQW FHQVpV SRUWHU FHV PrPHV 
YDOHXUV� $LQVL HVW�FH OH SURMHW JOREDO G¶XQH VRFLpWp WRXW HQWLqUH TXDOLILpH GH 
FUpDWLYH TXL V¶HVTXLVVH� 
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&¶HVW j O¶DUWLVDQDW MXVWHPHQW TXH FHW RXYUDJH HVW FRQVDFUp� < VHURQW pYRTXpV 
OHV PXWDWLRQV WUDQVIRUPDQW� RX VXSSRVpHV WUDQVIRUPHU� O¶DWHOLHU� FRQVLGpUp MXV� 
TX¶DORUV FRPPH OH OLHX GH OD URXWLQH HW GH OD WUDGLWLRQ� HQ EDQF G¶HVVDL G¶XQH 
FUpDWLYLWp H[HPSODLUH� 

0DLV j TXRL OH WUDYDLO DUWLVDQDO GHYUDLW�LO VRQ H[HPSODULWp FUpDWLYH " ¬ OD 
OLEHUWp GX JHVWH FUpDWHXU TXL \ SUpYDXW� j O¶LPSUHVVLRQ G¶DXWKHQWLFLWp TXH GRQQH 
OH © IDLW PDLQ ª HW DX UHVSHFW TX¶LQVSLUH OH UDSSRUW j OD PDWpULDOLWp GHV FKRVHV� ,O 
OD GHYUDLW DXVVL� LQGLTXHURQW OHV FRQWULEXWLRQV FL�GHVVRXV� DX[ PRGHV LQWHUJpQp� 
UDWLRQQHOV GH WUDQVPLVVLRQ GHV VDYRLUV HW j OD IUXJDOLWp GHV FLUFXLWV FRXUWV� 0DLV 
FHV TXDOLWpV IRUPHQW�HOOHV © XQ SDUDGLJPH FUpDWLI VRFLpWDO ª �0°JOLQ ����� " 
&¶HVW j OD OXPLqUH GH FH TXHVWLRQQHPHQW TXH O¶RQ SRXUUD OLUH OHV FRQWULEXWLRQV 
TXL VXLYHQW� 

'HX[ SUpFLVLRQV V¶LPSRVHQW G¶HPEOpH� WRXFKDQW DX[ WHUPHV SDUDGLJPH HW 
VRFLpWDO� 3RXUTXRL SDUDGLJPH " 3DUFH TX¶HVW HQ MHX © O¶HQVHPEOH GH FUR\DQFHV� 
GH YDOHXUV UHFRQQXHV HW GH WHFKQLTXHV TXL VRQW FRPPXQHV DX[ PHPEUHV G¶XQ 
JURXSH GRQQp ª HW DIIHFWHQW OHXU PDQLqUH G¶LQWHUSUpWHU OH PRQGH HW� SDU VXLWH� 
G¶DJLU VXU OXL� /¶DXWHXU GH FHWWH GpILQLWLRQ� 7KRPDV .XKQ ������ S� ����� OLPLWH 
VRQ SURSRV DX[ FRPPXQDXWpV VFLHQWLILTXHV� 0DLV OH WHUPH TXDOLILH SOXV JpQp� 
UDOHPHQW O¶pWDW GHV FRQQDLVVDQFHV� YDOHXUV HW PDQLqUHV GH IDLUH SDUWDJpHV TXL 
IDoRQQHQW XQH VRFLpWp� 3RXUTXRL VRFLpWDO " 3DUFH TXH O¶HQMHX D WUDLW j FH TX¶LO 
\ D GH VRFLDO GDQV FHWWH VRFLpWp � OD KLpUDUFKLH GHV OpJLWLPLWpV HW OD QDWXUH GHV 
UDSSRUWV TXL OD UpJLVVHQW HW OXL FRQIqUHQW VD VWUXFWXUH� $LQVL XQH QRUPDWLYLWp 
FUpDWLYH FKHUFKHUDLW�HOOH j UHFRPSRVHU HQ SURIRQGHXU O¶RUJDQLVDWLRQ VRFLDOH HQ 
\ DIILUPDQW VD IRQFWLRQ SDUDGLJPDWLTXH HW VRFLpWDOH� 

3RXU MXJHU GH OD UpDOLWp GH FH SDUDGLJPH HW GH VHV DSSOLFDWLRQV� LO IDXW UH� 
PRQWHU DX[ SDUDGLJPHV TXL OH SUpFqGHQW� &¶HVW FRQWUH HX[ TXH FHOXL�FL HQWHQG 
V¶LPSRVHU� HQ HIIHW� 

± /H SUHPLHU HVW FHOXL GH OD PDVVLILFDWLRQ� GqV OD VHFRQGH PRLWLp GX ;,;H 

VLqFOH� /HV LQJUpGLHQWV HQ VRQW FRQQXV � H[SORVLRQ GpPRJUDSKLTXH� XUEDQLVD� 
WLRQ� LQGXVWULDOLVDWLRQ� PRQGLDOLVDWLRQ GHV PDUFKpV� XQLIRUPLVDWLRQ GH OD SUR� 
GXFWLRQ HW GH OD FRQVRPPDWLRQ� &H SDUDGLJPH D G¶DUGHQWV DYRFDWV� TXL� j OD 
JUDQGH pSRTXH� VH UHFUXWHQW FKH] OHV PLOLWDQWV GX WD\ORULVPH HW GX IRUGLVPH� 
,O D DXVVL GH IDURXFKHV DGYHUVDLUHV� SXLVDQW j GHV FRXUDQWV DXVVL GLYHUV TXH 
OHV PRXYHPHQWV VRFLDOLVWHV HW OLEHUWDLUHV HW� UpFHPPHQW� O¶DOWHUPRQGLDOLVPH� 
3URJUHVVLYHPHQW� OD GHPDQGH pYROXH YHUV GHV SURGXLWV  PRLQV VWDQGDUGLVpV� 
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SOXV LQGLYLGXDOLVpV� /¶LPSpUDWLI GH OD SHUVRQQDOLVDWLRQ HVW SRUWp SDU GHV JRX� 
URXV GX PDUNHWLQJ �.RWOHU ������ WDQGLV TXH little media HW  self media VRQW 
SUpVHQWpV HQ FRQWUH�PRGqOHV GHV big media �6FKUDPP ������ $X[ pFRQRPLHV 
G¶pFKHOOH� OD WKpPDWLTXH GX © VXU�PHVXUH GH PDVVH ª �'DYLHV ���� � 3LQH ����� 
DMRXWH OHV pFRQRPLHV GH YDULpWp� *OLVVHPHQW YHUV OH SDUDGLJPH GH OD FUpDWLRQ " 
3DV YUDLPHQW� /D UqJOH UHVWH OD PrPH � IDLUH FRPPH VL FKDFXQ pWDLW GHVWLQDWDLUH 
G¶XQH RIIUH TXL� HQ UpDOLWp� V¶DGUHVVH j WRXV� (W F¶HVW WRXMRXUV DX[ PpGLDV TX¶LO 
UHYLHQW GH UHQGUH OH FRQVRPPDWHXU DXVVL SDVVLI TXH SRVVLEOH �+RUNKHLPHU HW 
$GRUQR ����±���� � 0RULQ ������ 1RXV VRPPHV DX[ DQWLSRGHV GH O¶LGpDO 
FUpDWLI� 

± /H GHX[LqPH SDUDGLJPH HVW FHOXL GX UpVHDX� )RUJp DX VRUWLU GH OD 6HFRQGH 
*XHUUH PRQGLDOH �0LqJH HW GH OD +D\H ���� � 7UHPEOD\ ������ LO DOLPHQWH OHV 
LGpDX[ GH OD © VRFLpWp F\EHUQpWLTXH ª �:LHQHU ����� HW GH OD © 1HWZRUN 1DWLRQ ª 
�+LOW] HW 7XURII ������ SXLV GH OD © VRFLpWp HQ UpVHDX ª �&DVWHOOV ������ &HWWH 
UpIpUHQFH DX UpVHDX VH UHWURXYH HQVXLWH GDQV OHV SROLWLTXHV GH © VRFLpWp FRQ� 
QHFWpH ª� © WHUULWRLUHV HQ UpVHDX ª� © YLOOH UHODWLRQQHOOH ª� © ILUPH UpVHDX ª HW 
© pFRV\VWqPHV G¶DIIDLUHV ª� 'H O¶XQH j O¶DXWUH GH FHV PpWDPRUSKRVHV� OH UpVHDX 
D OD PrPH IRQFWLRQ � LO RUJDQLVH� UpJXOH� FRQWLHQW HW PDLQWLHQW GHV IRUFHV HQ XQ 
pTXLOLEUH SOXV RX PRLQV KRPpRVWDWLTXH� 3DU OXL� ULHQ GH QRXYHDX QH SHXW DGYHQLU� 

± /H WURLVLqPH SDUDGLJPH HVW FHOXL GH O¶LQIRUPDWLRQ� SUpVHQW GqV ���� GDQV 
OHV WUDYDX[ GH 'DQLHO %HOO VXU © OD ILQ GHV LGpRORJLHV ª� SXLV VXU OD © VRFLpWp GH 
O¶LQIRUPDWLRQ ª� '¶DXWUHV WKpRULFLHQV V¶\ LQWpUHVVHQW pJDOHPHQW� j SURSRV GH OD 
© VRFLpWp GH OD FRQQDLVVDQFH ª �'UXFNHU ����� HW GH OD © VRFLpWp SRVWLQGXV� 
WULHOOH ª �7RXUDLQH ������ ,O \ D ELHQ V�U TXHOTXH FKRVH G¶LGpRORJLTXH GDQV OD 
SURFODPDWLRQ GH OD © ILQ GHV LGpRORJLHV ª �*DUQKDP ������ 1pDQPRLQV� OD UpIp� 
UHQFH j O¶LQIRUPDWLRQ MRXH XQ U{OH FDUGLQDO� QRWDPPHQW HQ pFRQRPLH �6WLJOHU 
���� � &XULHQ HW 0XHW ���� � 7LUROH ������ /¶LQIRUPDWLRQ� FHSHQGDQW� VH UDQJH� 
VH WUDLWH� V¶pFKDQJH HW FLUFXOH � HOOH QH FUpH ULHQ� (OOH QH VH SUrWH j DXFXQH DF� 
WLYLWp FUpDWULFH� 

± /H TXDWULqPH SDUDGLJPH� HQILQ� HVW FHOXL GH OD FROODERUDWLRQ� $X PLOLHX 
GHV DQQpHV ����� LO V¶LQFDUQH GDQV OH © ZHE FROODERUDWLI ª �%RXTXLOOLRQ HW 
0DWWKHZV ������ 0DLV F¶HVW OD GRFWULQH GX Social Sharing �-HQNLQV ����� TXL 
HQ IRUJH OD EDVH LGpRORJLTXH� (W F¶HVW HOOH TXL MXVWLILH OHV SUDWLTXHV SUpGDWULFHV 
G¶DSSURSULDWLRQ GH FRQWHQXV FXOWXUHOV HW LQIRUPDWLRQQHOV IDLVDQW O¶RUGLQDLUH 
GHV UpVHDX[ VRFLDX[� /D SURPHVVH GRQW FH SDUDGLJPH HVW SRUWHXU HVW GRQF 
FHOOH 
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G¶XQH DFWLYLWp SDUWLFLSDWLYH� DIIUDQFKLH GHV FRQWUDLQWHV PHUFDQWLOHV HW� VDQV 
pJDUG SRXU OD SURSULpWp LQWHOOHFWXHOOH� OLEpUDQW © OD FXOWXUH GH VRQ LQVHUWLRQ LQ� 
GXVWULHOOH HW FDSLWDOLVWH ª �%RXTXLOOLRQ et al. ����� S� ���� 2U F¶HVW H[DFWHPHQW 
OH FRQWUDLUH TXH SU{QH O¶pFRQRPLH FUpDWLYH� TXL VH YHXW XQH pFRQRPLH GHV GURLWV 
GH SURSULpWp LQWHOOHFWXHOOH�  

$LQVL� VXU FHV WURLV SULQFLSHV� OH SDUDGLJPH FUpDWLI VH GpPDUTXH�W�LO GHV SDUD� 
GLJPHV DQWpULHXUV � OD GpIHQVH GHV GURLWV GX FUpDWHXU� O¶LGpH TXH WRXWH FUpDWLRQ 
HVW DWWULEXDEOH j TXHOTX¶XQ TXL HQ HVW FUpGLWp SHUVRQQHOOHPHQW �HW� DYHF OXL� OHV 
D\DQWV GURLW�� OD QpFHVVLWp GH GpVWDELOLVHU O¶H[LVWDQW DYDQW GH IDLUH QDvWUH TXHOTXH 
FKRVH GH QRXYHDX� &H VRQW OHV WURLV SLOLHUV GH WRXWHV OHV policies for creativity� 
GHSXLV TX¶HQ ����� OH JRXYHUQHPHQW GH 7RQ\ %ODLU GpFLGH GH IDLUH GH OD *UDQGH� 
%UHWDJQH XQH creative nation�  

,OV IRUPHQW OH PDQWUD GX © FDSLWDOLVPH FUpDWLI ª � © &UHDWLYLW\ LV D SUHUHTXLVLWH 
IRU LQQRYDWLRQ� DQG LQQRYDWLRQ LV WKH GULYHU RI WHFKQRORJLFDO FKDQJH� ZKLFK LQ 
WXUQ ERRVWV HFRQRPLF JURZWK ª �7KURVE\ ����� S� ��� 0DLV VXIILW�LO G¶XQ PDQWUD 
SRXU LPSRVHU XQ SDUDGLJPH " &HUWDLQHPHQW SDV� (Q UHYDQFKH� O¶DSSOLFDWLRQ GH 
FH SDUDGLJPH j O¶DUWLVDQDW VRXOqYH WURLV SUREOqPHV� 

± 3UHPLqUHPHQW� FRPPH j WRXW SDUDGLJPH� LO IDXW j FHOXL�FL XQH ILQDOLWp 
WUDQVYHUVDOH� /D GpIHQVH GHV GURLWV GH SURSULpWp LQWHOOHFWXHOOH HQ WLHQGUD�W�HOOH 
OLHX " /D TXHVWLRQ HVW GH VDYRLU VL VD FDSDFLWp IpGpUDWULFH VHUD VXIILVDQWH SRXU 
FUpHU XQ OLHQ HQWUH OHV GLIIpUHQWHV EDQFKHV TXL FRPSRVHQW O¶DUWLVDQDW� GHYHQX 
OXL�PrPH O¶XQH GHV FRPSRVDQWHV GHV LQGXVWULHV FXOWXUHOOHV HW FUpDWLYHV� &HW 
RXYUDJH� LO HVW YUDL� RIIUH OH SDQRUDPD GH VLWXDWLRQV TXL� VL GLVSDUDWHV VRLHQW� 
HOOHV� RQW HQ FRPPXQ GH SULYLOpJLHU OD SURWHFWLRQ GH O¶DFWLYLWp FUpDWULFH� 0DLV 
GH TXHOOH SURWHFWLRQ V¶DJLW�LO " /HV DUWLVDQV RQW GHV VHFUHWV GH IDEULFDWLRQ� 
TX¶LOV GpIHQGHQW VRLJQHXVHPHQW� 6¶LO OHXU DUULYH GH GpSRVHU GHV EUHYHWV� OHXUV 
SUpIpUHQFHV YRQW DX[ PpWKRGHV WUDGLWLRQQHOOHV GH FRQVHUYDWLRQ GHV PDQLqUHV 
GH IDLUH HW WRXUQHPDLQV� 5LHQ j YRLU� SDU FRQVpTXHQW� DYHF OD SURWHFWLRQ TX¶DV� 
VXUHQW OHV GURLWV G¶DXWHXU HW GH PDUTXH HW� SOXV JpQpUDOHPHQW� DYHF OH UpJLPH 
MXULGLTXH GH OD SURSULpWp LQWHOOHFWXHOOH� (Q VH VRXPHWWDQW j FH UpJLPH� OHV DU� 
WLVDQV QH FRXUHQW�LOV SDV OH ULVTXH G¶rWUH GpSRVVpGpV GH OHXU SDWHUQLWp SDU FHX[� 
OHV GRQQHXUV G¶RUGUH QRWDPPHQW� TXL� HQ OHXU QRP� V¶DXWRULVHQW j HQ GpIHQGUH 
OHV SURGXFWLRQV " 

± 'HX[LqPHPHQW� O¶HIILFDFLWp SDUDGLJPDWLTXH GH OD UpIpUHQFH FUpDWLYH VH 
PHVXUH j VRQ DSWLWXGH j URPSUH DYHF OD IDWDOLWp GHV FR�WV FURLVVDQWV �%DXPRO 
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������ &HOOH�FL DIIHFWH HQ HIIHW WRXW SDUWLFXOLqUHPHQW O¶DUWLVDQDW� R� GRPLQH OH 
WUDYDLO KXPDLQ� SHX VHQVLEOH DX[ JDLQV GH SURGXFWLYLWp� &HUWHV� OHV DUWLVDQV IRQW 
DXMRXUG¶KXL ODUJHPHQW DSSHO j OD SDOHWWH GHV RXWLOV QXPpULTXHV GLVSRQLEOHV� 
GHSXLV OD FRQFHSWLRQ LQIRUPDWLTXHPHQW DVVLVWpH MXVTX¶DX[ SODWHIRUPHV HQ SDV�
VDQW SDU OHV SRGFDVWV SURPRWLRQQHOV HW OHV UpVHDX[ VRFLDX[� 0DLV� VHUDLHQW�LOV 
DX VHUYLFH GH OD WUDGLWLRQ� FHV RXWLOV QH PHQDFHQW�LOV SDV OD SDUW YLYDQWH GX 
WUDYDLO� DLQVL TXH OHV TXDOLILFDWLRQV DFTXLVHV VXU OH WDV " (W O¶HQWUpH GX FDSLWDO� 
TXL DFFRPSDJQH OD WHFKQRORJLVDWLRQ� Q¶DFFpOqUH�W�HOOH SDV� HQ SDUDOOqOH� O¶LQ�
WpJUDWLRQ GHV DWHOLHUV GH VRXV�WUDLWDQFH GDQV OHV JUDQGV JURXSHV GX OX[H� FRPPH 
FHOD VH YRLW GpMj HQ PDURTXLQHULH HW HQ MRDLOOHULH SDU H[HPSOH " 

± 7URLVLqPHPHQW� FRPPH WRXW SDUDGLJPH� FHOXL GH OD FUpDWLYLWp D EHVRLQ 
G¶XQ KpURV� .DUO 0DU[ ������ S� ���� SDU H[HPSOH� IDLW GH O¶DUWLVWH OH SRUWH�pWHQ�
GDUG GX WUDYDLO GpVDOLpQp � -RVHSK $� 6FKXPSHWHU ������ S� ���� YRLW GDQV O¶HQ�
WUHSUHQHXU GLVUXSWLI O¶LQVWUXPHQW G¶XQH KLVWRLUH R� VRXIIOH O¶© RXUDJDQ SHUSpWXHO 
>GH@ OD GHVWUXFWLRQ FUpDWULFH ª� Mutatis mutandis� O¶DUWLVDQ MRXH�W�LO XQ U{OH pTXL�
YDOHQW j FHOXL� UpYROXWLRQQDLUH� GH O¶DUWLVWH HW GH O¶HQWUHSUHQHXU " /HV WHQDQWV 
GX SDUDGLJPH FUpDWLI DSSOLTXp j O¶DUWLVDQDW YDQWHQW� LO HVW YUDL� OHV YHUWXV GHV 
SUDWLTXHV © pFR�UHVSRQVDEOHV ª GH OD © FLUFXODULWp FUpDWLYH ª HW GH OD FR�
FUpDWLRQ� ,OV PHWWHQW DXVVL O¶DFFHQW VXU O¶pWKLTXH GX © FRQVRPPDWHXU�FUpDWHXU ª 
HW GX © FRQVRP¶DFWHXU ª� (Q HVW�FH� WRXWHIRLV� DVVH] SRXU IDLUH GH O¶DUWLVDQ OH 
PLOLWDQW G¶XQ PRGqOH DOWHUQDWLI j OD SURGXFWLRQ GH PDVVH HW OH V\PEROH GH OD 
UpVLVWDQFH j OD SDVVLYLWp XQLIRUPLVDQWH " $XWUHPHQW GLW� O¶KRPPH GH PpWLHU� 
WHQX SRXU OH JDUGLHQ GH OD WUDGLWLRQ� SHXW�LO UHPLVHU OHV VDYRLU�IDLUH DQFHVWUDX[ 
HW VH FRQYHUWLU DX[ LQQRYDWLRQV " 

&HV TXHVWLRQV QH VHURQW pYLGHPPHQW SDV OHV VHXOHV j VXUJLU DX FRXUV GH OD 
OHFWXUH� 0DLV FHOOHV�FL� G¶RUHV HW GpMj� UHIOqWHQW SDUIDLWHPHQW FH TX¶LO \ D GH FRQ�
WUDGLFWRLUH GDQV OD ILJXUH G¶XQ DUWLVDQ pFDUWHOp HQWUH OHV LGpDX[ GX JDUGLHQ GX 
WHPSOH HW GH O¶DFWLYLVWH GX FKDQJHPHQW� (W FH Q¶HVW FHUWDLQHPHQW SDV OH PRLQGUH 
PpULWH GH FHW RXYUDJH GH PHWWUH FHWWH FRQWUDGLFWLRQ DX F°XU GHV PXWDWLRQV TXL� 
HQ PrPH WHPSV TXH O¶DUWLVDQDW� DIIHFWHQW O¶HQVHPEOH GHV LQGXVWULHV FXOWXUHOOHV 
HW FUpDWLYHV� 

3LHUUH 0¯*/,1 
 /DE6LF  

8QLYHUVLWp 6RUERQQH 3DULV 1RUG 
,QVWLWXW 8QLYHUVLWDLUH GH )UDQFH 



8     L’artisanat au cœur des industries créatives 

%iEOiRJraSKie 

%DXPRO� :�-� ������� The Cost Disease� <DOH 8QLYHUVLW\ 3UHVV� 1HZ +DYHQ� 

%HOO� '� ������� The End of Ideology. On the Exhaustion of Political Ideas in the 
Fifties� )UHH 3UHVV� 1HZ <RUN� 

%HOO� '� ������� The Coming of Post-Industrial Society� A Venture in social Fore-
casting� %DVLF %RRNV� 1HZ <RUN� 

%RXTXLOOLRQ� 3�� 0DWWKHZV� -� ������� Le Web collaboratif. Mutations des industries 
de la culture et de la communication� 38*� *UHQREOH� 

%RXTXLOOLRQ� 3�� 0LqJH� %�� 0°JOLQ� 3� ������� L’industrialisation des biens symbo-
liques. Les industries créatives en regard des industries culturelles� 38*� *UHQREOH� 

&DVWHOOV� 0� ������� La Société en réseaux 1 : l’ère de l’information� )D\DUG� 3DULV� 

&XULHQ� 1�� 0XHW� 3��$� ������� La Société de l’information� &RQVHLO G¶$QDO\VH eFR�
QRPLTXH� 3DULV� 

'DYLV� 6�0� ������� Future Perfect� $GGLVRQ�:HVOH\� %RVWRQ� 

'UXFNHU� 3�)� ������� The Age of Discontinuity. Guidelines to our Changing Society� 
:LOOLDP +HLQHPDQQ /WG� /RQGUHV� 

*DUQKDP� 1� ������� /D WKpRULH GH OD VRFLpWp GH O¶LQIRUPDWLRQ HQ WDQW TX¶LGpRORJLH� 
8QH FULWLTXH� Réseaux� ���� ��±��� 

+LOW]� 6�5�� 7XURII� 0� ������� The Network Nation. Human Communication via 
Computer� $GGLVRQ�:HVOH\� %RVWRQ� 

+RUNKHLPHU� 0�� $GRUQR� 7�:� �����±������ La Dialectique de la raison. *DOOLPDUG� 
3DULV� 

-HQNLQV� +� ������� Convergence Culture: Where Old and New Media Collide� 1<8 
3UHVV� 1HZ <RUN� 

.RJDQ� $��)�� $QGRQRYD� <� ������� 'H TXRL OD FUpDWLYLWp HVW�HOOH OH QRP " >(Q OLJQH@� 
'LVSRQLEOH j O¶DGUHVVH � KWWSV���MRXUQDOV�RSHQHGLWLRQ�RUJ�FRPPXQLFDWLRQ����� >&RQ�
VXOWp OH � IpYULHU ����@� 

.RWOHU� 3� ������� Marketing Management. Analysis, Planning, and Control� 3UHQWLFH�
+DOO� 8SSHU 6DGGOH 5LYHU� 

0DU[� .� ������� Économie et Philosophie (Manuscrits parisiens). Œuvres. Économie� 
%LEOLRWKqTXH GH OD 3OpLDGH� 3DULV� 



Préface     9 

0HQJHU� 3��0� ������� Le Travail créateur. S’accomplir dans l’incertain� *DOOLPDUG� 
/H 6HXLO� 3DULV� 

0LqJH� %� ������� La Société conquise par la communication� 38*� *UHQREOH� 

0°JOLQ� 3� ������� /¶K\SRWKqVH G¶XQ SDUDGLJPH FUpDWLI VRFLpWDO� ,QWpUrWV� HQMHX[ HW 
VWUDWpJLHV HQ OLFH� Communication� ����� >(Q OLJQH@� 'LVSRQLEOH j O¶DGUHVVH � KWWSV��� 
MRXUQDOV�RSHQHGLWLRQ�RUJ�FRPPXQLFDWLRQ����� >&RQVXOWp OH � IpYULHU ����@� 

0RULQ� (� ������� L’esprit du temps, essai sur la culture de masse� *UDVVHW� 3DULV� 

3LQH� %�-� ������� Mass Customization. The New Frontier in Business Competition� 
+DUYDUG %XVLQHVV 6FKRRO 3UHVV� %RVWRQ� 

6FKUDPP� :� ������� Big Media, Little Media� 6WDQIRUG 8QLYHUVLW\ 3UHVV� 6WDQIRUG� 

6FKXPSHWHU� -�$� ������� Théorie de l’évolution économique� 'DOOR]� 3DULV� 

6WLJOHU� *�-� ������� 7KH (FRQRPLHV RI ,QIRUPDWLRQ� Journal of Political Economy� 
������ ���±���� 

7KURVE\� '� ������� The Economics of Cultural Policy� &DPEULGJH 8QLYHUVLW\ 3UHVV� 
&DPEULGJH� 

7LUROH� -� ������� Économie du bien commun� 38)� 3DULV� 

7RXUDLQH� $� ������� La Société postindustrielle. Naissance d’une société� 'HQRsO� 
3DULV� 

7UHPEOD\� *� ������� /D VRFLpWp GH O¶LQIRUPDWLRQ � GX IRUGLVPH DX JDWHVLVPH� &RQ�
IpUHQFH 6RXWKDP� Communication� ������ ���±���� 

:LHQHU� 1� ������� Cybernétique et société� 8*( ������ 3DULV� 

Exemplaire réservé à Yanita Andonova


